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2022 Annual report
Movement Entertainment wishes to share the results of the activities carried out in 2022 with its stakeholders, which 
has been marked by the extraordinary recognition of Kappa FuturFestival among the “world’s 50 best festival ever”.

Productive and cultural activity
The 2022 financial year report registers the 9 th edition of Kappa FuturFestival, the 15 th of Movement Festival, the 3 rd 
edition Torino City Soundtrack cultural initiative, the 5 th edition of Movement Croatia, the collaborations with Caprice 
Festival in Switzerland and Torino’s International Book Fair. 
Audiodrome Live Club, which has recently been voted best Italian Club and 20th worldwide by the International Nightlife 
Association, produced 76 events this year.

The company hosted 154 artists overall and employed 1,2k people throughout the year, corresponding to a full-time 
equivalent of 51 employees.

The company reinforced its professional links with the following industrial group leaders in their own branch: BasicNet 
Group, Drivalia, Flixbus, GEDI Gruppo Editoriale, Gruppo Una Experience, Heineken, JTI, Lavazza, Montenegro, Pioneer 
DJ, Platinium Group, Reale Mutua Group, Red Bull, Sagat-Torino Airport, Sebach, Tesya Group, TicketOne.

Tourism and economic outcome
Thanks to customers from 105 nations the Movement Hospitality System® promoted 35k overnight stays in the City’s 
accommodation facilities and over 15k rides with the Mobility Partners (intercity buses, taxis and local transport service).

During KFF the Chamber of Commerce Hotel Observatory registered the extraordinary occupancy rate of 90% in the City. 
Torino Airport registered an average occupation level in the incoming and outcoming flights to and from Torino of 81% 
(corresponding to the highest rate ever).

The economic outcome generated in the region has been estimated at 35 million euros.

Innovation
The integration of the Cashless and the ticketless systems improved the management and the customer experience, 
implementing the interaction between partners and audience.

Sustainability
On the environmental front, the use of hybrid gensets, the recycling campaign carried on onsite and the well-structured 
mobility plan altogether resulted in a significant reduction of polluting emissions. The use of the most recent sound 
systems on the market significantly limited the acoustic emissions.

On the territorial front, the increase in the cultural offer and  the full involvement of  local stakeholders qualified its 
action.

Multimedia
The global medias promotional activity of Movement Entertainment has contributed to the international enhancement of 
the Piedmont Region and the City of Turin, equivalent to a media campaign of an estimated value of 3.5 million euro. The 
group’s websites registered 656k single users and over 3.3 million page views. The Facebook pages have a total of 379k 
regular fans (+5%), while Instagram has a total of 277k followers with a 44% increase and the recently opened Tiktok  
totals to 82k followers. The overall social media reach amounts to 60 million users*.

*the number of people reached through contents produced and published on Movement Entertainment’s pages


